INDEX 1987 


This annual index includes the major articles (not 
including news stories) which appeared in The 
Crafts Report in 1987, arranged under appropriate 
categories for easy reference. 


COMPUTERS 


You Don't Need a Computer If You Like Spending 
Precious Hours on Paperwork, Geoff Ireland— 
Mar, p.16 

Pick the Appropriate Software to Make a Computer 
a Time-Saver, Geoff Ireland—Apr, p.21 

Craftswoman Uses Computer for Every Aspect of 
Her Commission Proposals, Bonnie Steve 
Meltzer—May, p8 

Less Is More: An Introduction to the Joys of Pocket- 
Size Computers, Ken Brown—Jul, p.14 

When Computers Are Good, They're Very Good, 
But When They're Bad, They're °%!-, Joseph 
Mehan—Jul, p.15 

Craftsman Shares Research Into CraftSpecific 
Computer Software, Andre R. Brousseau—Nov, 
p.12 


EDUCATION 


Craft School Leaders Share Ideas, Explore Future 
Directions at National Conference, Michael 
Scott—Mar, p.1 

Traditional Apprenticeship Plus Formal Training 
Create Disciplined Attitude to Work and Clients, 
Rachel Carley—Apr, p.10 

Haywood Students Visit Valley Forge for First-Hand 
Lesson in Wholesaling, Gary Clontz—Apr, p.19 

South Dakota Fiber Artist Teaches Prisoners to 
Weave—-May, p.25 

Wearable Art Seminar Draws Capacity Crowd, 
Nancy Neumann Press—Jun, p.17 

Lois Ericson’s Self-Published Books Help Her 
a Win Popularity, Nancy Smeltzer—Sep, 


p. 

Phildelphia Colleges of the Arts Become First U.S. 
Arts University—Oct, p.1 

New Work/Study Program In Silversmithing at RIT 
Nov, p.17 


EMPLOYEES 


Be Sure to File Proper State and Federal Tax and 
Payroll Forms When You Hire Employees, Edward 
R. Huttenhower—Apr, p.13 

Worker's Compensation Laws Vary Between States, 
But Most Affect Craftspeople Who Hire 
Employees, Leonard D. DuBoff—Apr, p.22 

Hiring and Firing, Neither Is Easy When You Have 
Employees, Edward Huttenhower—May, p.6 


FINANCE 


What to Do When a Gallery That Owes You Money 
Goes Belly-Up, Kristine K. Thompson—Apr, p.1 

Don't Be an Ostrich; Face Up to Money Problems 
Before Declaring Bankruptcy, Kristine K. 
Thompson—May, p.11 

If You Don’t Get Paid, It’s No Sale at All, Michael 
Scott—Jul, p.1 

How to Get Slowpokes to Pay Up!, Michael Scott— 
Sep, p.1 

How to Get Your Bills on Top of the Pile to Get Them 
Paid Faster, Tigerlily Jones—Oct, p.1 

Personal Contact Can Help Collect the Uncollec- 
table, Stephen Blumrich—Oct, p8 

Cash Flow: The Fuel That Runs Your Business, 
Michael Scott—Oct, p.22 

Financial oe Isn't Only for the Rich and 

Famous, Sally A. Livingston—Nov, p.1 

Craftspeople Can Speed Up Credit Checks When 
Buyers Have Credit Reference Sheets on Hand, 
Phil Jurus—Nov, p.19 


HEALTH/SAFETY 


Ignoring Burnout Symptoms Is a Surefire Invitation 
to Disaster, Barbara Hartnett—Jan, p8 

Reproductive Hazards, Part |, Gail Barazani—Jan, 
p4 

Reproductive Hazards, Part Il, Gail Barazani—Feb, 
p4 


Keeping Your Nose Clean, Gail Barazani—Mar, p.4_ 


Strict Labeling Rules of School Use of Art Supplies, 
David G. Gordon—Mar, p5 

ales Upataiee dante Hendudneinade 
ment and Supplies, Gail Barazani—Apr, p.4 

Treat Your Body Right, It’s Your Most Valuable Tool, 
Theo Morrison—Apr, p.22 

Potter Bounces Back After Major Fire Destroys 
Studio and Records, Joanne Stevens—Apr, p.23 

Car Accident Costs Crafts Administrator Years of In- 
tense Pain, Enormous Expense, Dan Overly— 


Apr, p.24 
Protect Yourself With Disability Insurance, Jeffrey Lant 
—Apr, p.25 


eon ee ae 

How Cigarette Smoke Affects the Body, Gail 
Barazani—Jun, p.4 

Take Care of Your Feet When Your Work a Show 
and They'll Take Care of You, Philip N. Jurus— 
Jun, p& 

Acid Burns on Skin, Gail Barazani—Jul, p.4 

How to Care for Safety Equipment, —.:! Barazani 
—Sep, p4 

Heavy Metals Can Be Dangerously Toxic, Gail 
Barazani—Oct, p.4 

Extra Precautions for the Disabled, Gail Barazani— 
Nov, p4 

Vermont Potter Tells of Her 23Year Bout With 
Alcohol, Ann Lutter—Dec, p.22 

We Are Not Training Young People to Use Craft 
Materials Safely, Gail Barazani—Dec, p.4 


LAW 


Glaring Omission in Proposed Bill to Protect Rights 
of Artists, Craftspeople Are Excluded, Leonard D. 
DuBoff—May, p.12 

Protect Yourself Against Foreign Ripoffs of Your 
Copyrighted Work, Leonard D. DuBoff—Jul, p8 

Protecting Your Designs in Canada Differs From US. 
Copyright Rules, Sheldon Burshtein—Jul, p8 

Who Owns the Copyright. ..You or Your Boss?, 
Leonard D. DuBoff—Sep, p6 

Think Before You Pour, You May Be Liable if Your 
Guests Do Wrong While Intoxicated, Leonard D. 
DuBoff—Dec, p.23 


MANAGEMENT 


Crafts Gallery Fills Its Members’ Pockets By 
Operating as a Non-Profit Corporation, Denise 
Wilson—Jan, p.17 

Moving Afar Need Not Sink Your Business, Bobbie 
Irwin—May, p.17 

Inventory Records are Invaluable Tools for Owners 
of Craft Stores, Philip N. Jurus—Sep, p.19 

Some Thoughtful Musings on Time Management, 
Donna Hapac—Oct, p3 

Attention, Procrastinators: Read This Tomorrow, Bar- 
bara Hartnett—Oct, p.7 


MARKETING/SALES 


Craftwork Doesn't Just ‘Sell Itself,’ It Needs a Push 
to Get Moving, Gale Nehrig—Jan, p.1 

‘Exclusivity’ Has Become a Fighting Word as Shops 
Challenge Craftspeople and Each Other, Bart 
Becker—Jan, p.1 

Three Major Northeast Wholesale Shows Continue 
Adjusting to Expanding Market, Geoffrey L. 
Mehi—Jan, p6 

Self-Definition Holds the Key to Marketing Ap- 
proaches, Opportunities for Craftspeople, Jenet 
Sipress—Jan, p.11 

Four Craftspeople, Four Directions in Wholesaling 
Crafts in the Northeast, Geoffrey L. Mehi—Feb, 
pi 

As the Markets for Crafts Grow, It’s Important to 
Clarify Goals, Set Realistic Marketing Plan, Jenet 
Sipress—Feb, p.13 

Ten Canadian Craftspeople and Retailers Talk About 
Ten Years of Making and Selling Crafts, Ontario 
Craft reprint—Feb, p.16 

Colorado Gallery Owners Tell What They Look For, 
M. K. Theodoratus—Feb, p.19 

Rural Potter Entices Customers to His Studio With 
Special Events, Mailings, Max Braverman—Mar, 
ps6 

How to Listen Your Way to More Sales, Bill Stiles— 
Mar, pi 

Tailor the Marketing Plan to the Customer So It Fits 
Like a Glove, Brian T. Jefferson—Mar, p9 

Craftspeople Hone Their Marketing Skills as the 
Northeast Wholesale Market Expands, Geoffrey 
L. Mehi—Mar, p.10 

Minnesota Potters Seek New Ways to Bring Work 
to Market, Mary Abbe Martin—Apr, p.i12 

A Clear and Informative Order Form Makes It Easy 
for Customers to Buy, Sue Viders—May, p.16 

What Do Buyers Really Want?, Geoffrey L. Mehi— 
Jun, p6 

Long Island Craftswomen Rent Space in Shops as 
an Alternative to Consignment, Constance 
Hallinan Lagan—Jun, p.11 

Gail Bird Explains How Pushcarts Can Make Good 
Money for Crafts If They're Run Right—Jul, p9 

At Our Last Sidewalk Sale We Made $2600 in 45 
Minutes, Ginny Anthony—Jul, p.22 

Join With Other Cratspeople to Set Up a One Day 
‘Seconds’ Sale, Max Braverman—Jul, p. 

Suite Success: haa taencabeeel imei 
ACC Cratfair Baltimore, Charlie Buck—Oct, p.16 


in Upscale Retirement Suburb—Oct, p.18 
Make Architects Fall in Love With Your Work and 
They'll Sell It to the Client, Ira Stiegler, AIA—Nov, 


1 

rule Quuntnd n-Restenen kent tiaie-to 
Challenging $10000 Church Commission, Terese 
Ridgeway—Nov, p.6 


Craftsman Attends an Architects’ Convention, Asks 
Slew of Questions About Commissions, Craig 
Nutt—Nov, p.7 
to Craft Marketing, Chris Noah-Cooper—Nov, p.11 


South Carolina ‘Cats’ Produce Classy Catalog to 
Capture Corporate Clients, David G. Gordon— 
Nov, p.14 

Hosting Home Shows at Our Farm Is a Happy 
Compromise Between Retailing, Wholesaling, 
Beth Powning—Nov, p.18 

Return Visit to Paris Show: Great Experience But 
Disappointing Sales—Nov, p.21 

Synosure Collection Catalog Is Class Act for Pro- 
duction Crafts—Dec, p.12 

Catalog is Community Effort to Create Economic 
Revival for Arkansas Crafts—Dec, p.13 

Craftspeople and Galleries: How to Give Each 
—" the Business, Doug Irish-Hosler—Dec, 
p. 

Guild Sourcebook Takes Kudos as Well as 
Knocks—Dec, p.16 


MISCELLANEOUS 


Maine Jeweler Bob Collier Quit a Job With the State 
to Work Full-Time on His Craft, Margaret Soule— 
Jan, p.13 

New Wearables Showroom Fills Gap for Artists, 
Customers in Washington, DC, Susan J. 
Reinsel—Jan, p.16 

Finding Craft Surprises in Moscow and Tashkent, 
Michael Scott—Jan, p.22 

Basket Company Was Basket Case Until Ross Gib- 
eee 


Sam Davis—Feb, p6 

Tropical Theme in Hey Yashi — Wows Buyers, 
David G. Gordon—Feb, p. 

Lie Gon: Meek frous to Hand Peck, sin 
Gordon—Feb, p.21 

Part Skill, Part Science, Part Wizardry, The New 
Neon Artwork Lights Up the Night, Mary 
Bruno—Feb, p.22 

lowa Sheep Farmer Moves From the Big City to 
Spin Her Way to Success, David G. Gordon— 
Mar, p.11 

Study of New Zealand Potters Finds Job Satisfac- 
tion Very High, Dr. J. H. K. inkson—iMar, p.17 

ACC Southeast Conference Draws 250 to New 
Orleans, Lynda Katz—May, p.7 

Ohio Potter Lost Her Sight, But Not Her Will to Work, 
Ruth Chin—May, p.10 

Disabled Glassblower Adapts His Craft to His Handi- 
cap, David G. Gordon—May, p.10 

Traditional Willow Furniture Craft Builds on Proud 
History as It Makes a Strong Comeback, David 
G. Gordon—May, p.18 

A Former High School Art Teacher Designs Boom- 
ing Jewelry Business, Denise Wilson—May, p.24 

Life's a Puzzle That's Been Tumed into a Living at 
Coyote Creations—Jun, p.20 

Craft Directors Meet to Expand Information-Sharing 
Network—Jun, p.21 

Canadian Rocking Horse Carver Takes Royal Prince 
for a Ride—Jul, p.10 

Pittsburgh Furniture Maker Personifies the Matur- 
ing of the American Crafts Movement, Lisa 
Beicher-Hamilton—Jul, p.12 

lt Happened One Night: How the Complex Weavers 
Got Its Start, Philis Alvic—Jul, p.19 

Kaleidoscope Makers Take Aim at oo Knock- 
Offs, David G. Gordon—Sep, p. 

Eureka! Lats Raffle Of Purchess Orders for CERF 
Bill Riker—Sep, p.10 

Crafts Report Editorial Board Debates Future of 
Crafts at Meeting in Vermont—Sep, p.17 

American Ceramist Discovers Clay Is Alive and Well 
in Africa, Willis Bing Davis—Sep, p.18 

Itinerant Craftsman Has Potted His Way Across 
Europe, North America, Gloria Hickey—Sep, p.23 

Ceramist Switches to Jewelry, His Wife's Medium, 
Roberta Williamson—Sep, p.24 

Designing and Publishing: A Joint Venture at Home, 
Jackie Shaw—Sep, p.24 

My Husband Quit His Job as a Retail Manager to 
Work with Me, Kathleen Eggert—Sep, p.25 

Potter Turns Tile-Making Into Biggest Year of His 
Career, Danise Wilson—Oct, ps 


Arts-Oriented, 

No Strings: Dow Creativity Center Funds Crafts- 
people With Good ideas, Philis Alvic—Nov, p.16 

CRAFTRICA: Being a Journal of What We Saw on 
an Exciting Crafts Journey to Four African Coun- 
tries, Michael Scott—Nov, p.22 

Mothers Home Business Network Offers Good Ad- 
vice on Working With Your Kids—Dec, p.19 

Frances and Michael Higgins Are Far Too Busy to 
Retire, Deborah Farber-lsaacson—Dec, p.17 


PERSPECTIVES 


A Decline in Traditional Manufacturing Promises 
ee ee, ate 


Mama, Don’t Take My Kodachrome Away, Steve 
Meltzer—Jan, p4 


Fine Tuning Photos, Steve Meltzer—Jul, p.4 
Thumbs Down to Automatic Cameras, Steve 
Meltzer—Sep, p.4 

How to Get Yourself Into the Picture, Steve 
Meltzer—Oct, p.4 

Use Your Photos as Promotion Tools, Steve 
Meltzer—Nov, p.4 

Notes on the Care and Storage of Slides, Steve 
Meltzer—Dec, p.4 


POINT OF VIEW 


To Achieve Greater Productivity, Get Your Mind and 
Body Into a ‘Good Work Space’, Frank Turley— 
Feb, p3 

Even Craftspeople Get the Mid-Life Biues, Doug 
lrish-Hosler—Mar, p3 


Margulis—Apr, p3 

Commercial Work vs. Fine Art, Bonnie Maicoim— 
May, p3 

Starving Artists Get Nowhere, Jerry Harper— May, 


p3 

Craft as Meditation, Joan Rose—May, p3 

A Need to be Obsessed With Your Medium, liena 
Grayson—May, p3 

Much Ado About Nothing, Nancy Berg—May, p.45 

Why Don't Curators Plan for Year 2000 By Collec- 
ting Sarena Crafts Now?, Matthew 

in, p3 


Are ‘We the Unwitting Designers for Industry?, 
Sheree White Sorrells—Jul, p3 

Say What? Critics Contend We Are Too Interested 
in Money, Stephen Rolfe Powell—Nov, p3 

Zen and the Art of Business, Geoff ireland—Nov, p3 

Gifts Born in the USA: The Art of Crafts?, Wayne 
Higby—Dec, p3 


PROFESSIONALISM 


Fiber Artist Clinches Commissions With Stunning 
Small-Scale Models, Nancy Smeltzer—Jan, p.10 

Successful Follow-Up Techniques, Jeffrey Lant— 
Mar, p.12 

Consultant Considers ‘Continuity’ Key Commission 
Concein, David G. Gordon—Mar, p.15 

Don't Be Afraid to Ask Questions Galore When a 
Gallery Agrees to Show Your Work, Claire Sanford 
ae 

National Convention in Hawaii Explores How to 
Make Our Business Side Prosper, Sergio Lub— 
Jun, p.1 

Survey of Craft Retailers Finds Plastic Is Hot, 
Insurance Is Not, Philip N.Jurus—Jul, p.1 

How to Craft Good Book Proposals, Robbie 
Fanning—Sep, p.16 

Educated Retailer Is an Asset to His Customers and 
Cash Register, Philip N. Jurus—Oct, p.1 


PUBLICITY/PROMOTION 


You Can't Always Tell a Wholesale Information 
Packet by Its Cover, Sue Viders—Jan, p.19 
Can You Really Afford Not to Print in Color?, Sue 
Viders—Feb, p.7 

In Designing Materials to Fit Your Image, Don't 
Forget About Envelopes, Sue Viders—Mar, p.14 

Promoting Northwest Artisans Is Mission of Crafts 
Consultant Bridget Beattie McCarthy, Bruce 
Betz—Mar, p8 

Three Logos Make a Point With a Pencil, Sue 
Viders—Apr, p.7 ‘Designer House’ in California 
Coastal Town Showcased Crafts, Lia Sullivan— 
May, p9 

Department Store and Art Center Join to Give Crafts 
Main Street Exposure, Karen A. Kesler—Sep, p.12 

Writing Your Own Press Release: the Best Publici- 
ty Is Scot-Free, Lisa Payne—Oct, p9 


SHOWS/FAIRS 
Just for Fun, Here Are Some Rules for Craft Fair 
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Ad Agency Gets Business 
Award for Support of ACC 

Bozell, Jacobs, Kenyon & Eckhardt was 
recently honored by the Business Commit- 
tee for the Arts (BCA) for its outstanding 
corporate support of the American Craft 
Council. Accepting the award was Charles 
D. Peebler, Jr, Chief Executive Officer of 
BJK&E, who is also the Chairman of the 
Board of Trustees of the American Craft 
Council. Bozell, Jacobs, Kenyon & Eckhardt’s 
support of the American Craft Council has 
included a $387,500 leadership grant for the 
new American Craft Museum. Peebler also 
spearheaded a campaign that raised $8 mil- 
lion toward the ACC’s $10 million capital 
campaign. 

Awards were presented to Peebler and 
representatives of 43 others businesses at a 
gala dinner in New York on October 7. The 
organizers of the dinner turned to the Ameri- 
can Craft Council for the evening’s artworks. 
Works by Lillian Elliott, Robert Engle, How- 
ard Kottler, Sylvia Seventy and Richard 
Shaw were borrowed from the American 
Craft Museum’s permanent collection for a 
one-night display, and the dinner table cen- 
terpieces were designed with vessels by 
David Tisdale, Dorothy Hafner, and Caliente 
Glass. 


Foundation Awards Grants to 
Artists in Mid Atlantic Area 

The Mid Atlantic Arts Foundation (cover- 
ing DE, DC, MD, NJ, NY, PA, VA, and WV) 
included two craftspeople in its recent 
round of visual artist residency grants. Both 
are from West Virginia: clay artist Malcolm 
Davis at Baltimore Clayworks, and mask- 
maker Jude Binder at the Crowsfeet Dance 
Collective in New York. 

The Foundation has also announced a 
new program of direct grants to visual ar- 
tists in its region. The first round of grants 
will be for “Works on Paper”’ Up to 20 
fellowships of $3500 will be awarded to ar- 
tists “whose work and professional achieve- 
ments demonstrate exceptional, continued 
and serious aesthetic investigation of their 
chosen field.” The application deadline is 
February 1. Details are available from Julia 
Pattison, Mid Atlantic Arts Foundation, 11 
East Chase St., Baltimore, MD 21202 (301- 
539-6656). 

e 


New Jersey Launches Grants 
Category for Arts Education 

The New Jersey State Council on the Arts 
has created a new “Arts Basic to Education” 
grant category to support arts education 
organizations whose primary purpose is to 
provide arts in education services through 
the school system to children in kinder- 
garten through grade 12. 
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Rosen Agency Hosts Reception for County Officials 


The Rosen Agency unveiled a model of its newest project, a proposed Baltimore County Arts 


Photo by Charles Bateman 


Center, at a reception it sponsored for Baltimore County officials during an arts celebration 
at the Maryland Fiber Center in Timonium. On exhibit were works of many fiber artists and 
members of the new Baltimore Crafts Guild. Seen here is Baltimore County Executive Dennis 
F. Rasmussen speaking with Wendy Rosen (right), President of The Rosen Agency, and Nancy 


Warner, Director of the Maryland Fiber Center. 


Smithsonian Announces 
Craft Research Grants 

A new fellowship program for scholarly 
research in the modern American craft 
movement has been announced by The 
Smithsonian Institution and the Renwick 
Gallery. The fellowships are made possible 
with support from the James Renwick Al- 
liance, and are available for up to 12 months 
of study in residence at the Smithsonian In- 
stitution in Washington, DC. Research pro- 
posals concentrating on post-1930 crafts 
developments are especially encouraged. 

Graduate Fellowships for candidates 
working toward an advanced degree carry 
a stipend of $1000 per month. Senior Fel- 
lowships for post-doctoral scholars carry an 
annual stipend of $19,000. Application dead- 
line is January 15 for appointments begin- 
ning on or after June 1, 1988. Details and 
application forms are available from the Of- 
fice of Fellowships and Grants, Smithsonian 
Institution, Suite 7300 LEnfant Plaza, 
Washington, DC 20560 (202-287-3271). 


o 
Goodfellow Issues Annual 
Christmas Gift Catalog 

The Third Annual Goodfellow Christmas 
Catalog, including the work of more than 
150 craftspeople in its 44 pages, was issued 
in October. Each craftsperson’s work is fea- 
tured in full-color presentations occupying 
a half or a third of a page in the Readers 
Digest-sized catalog. In addition, several 
pages of classified ads in the back carry brief 
announcements organized by media 
categories. 

Publisher Christopher Weills explained 
that the catalog is designed to put Christmas 
shoppers in direct contact with the crafts- 
people, whose addresses and telephone 
numbers are included in all instances. The 
catalogs were sent to Goodfellow’s mailing 
list, and are also being sold for $1 by Good- 
fellow Catalog Press, PO Box 4520, Berkeley, 
CA 94704. 


CORDS 


High-quality silk cords and tassels 
custom-made to your specifications. 
30 designer colors, all lengths, any 
thickness. Great for jewelry and ac- 
cessories. Send $3.50 for color 
samples and information to: 


—% THE CORD COMPANY 
5611 Virginia, Dept. CR 

~’ Kansas City, MO 64110 
Phone (816) 333-6851 


Peters Valley Seeks 
Executive Director 

Peters Valley Craftsmen, Inc. has launched 
a search for an Executive Director with pro- 
gram development skills, fundraising 
abilities, and experience in managing a plant 
that includes 22 buildings in the Delaware 
Water Gap National Recreation Area in nor- 
thern New Jersey. Peters Valley operates a 
school and a facility for year-round 
residents. A job description and other details 
are available from Susan B. Wood, Search 
Committee, Peters Valley Craftsmen, Inc., 
Layton, NJ 07851 (201-948-5200). 


a 
Tennesee Craftsman Gets 
Award to Study in Japan 


Rick Stewart, a 27-year-old Tennessee 
cooper (maker of barrels, buckets and other 
staved wooden vessels) was awarded one of 
the five Creative Artists Fellowships for 
Japan by the National Endowment for the 
Arts. Stewart will spend six months in Japan 
this year, studying with traditional Japanese 
coopers. He learned coopering from his 
grandfather, Alex Stewart, who received the 
NEA’s National Heritage Fellowship in 1983 
and died in 1985 at the age of 94. 


INDEX 1987 


continued from page 41 


Changing Times Bring Changing Outlooks As Craft- 
speople Assess Impact of Fairs, Kris Hundiey— 
Jun, p.12 

AC.E. Agrees With Exhibitors: Pioneers Deserve 
Extra Points—Jul, p.1 

How Idiot-Proof Do | Have to Make My Booth and 
My Work So Some Klutz Doesn't Trip and Sue 
Me?, Julia S. Rutherford—Sep, p3 

And $100 Million in Craft Sales Later. . .,.Stephen 
Kyle—Sep, p.20 

Doing ACC Armory Show involved High Creative 
Risks and Rewards, Steven M. Maslach—Oct, 
p19 

To Market, To Market, Six Sieps in Planning for Suc- 
cess at Craft Fairs, James Simpson—Oct, p.23 

Show Promoter Gives Advice to Exhibitors, Nancy 
Jack—Nov, p.15 

A Booth Is Your Most Important Sales Tool, So 
Design It Right, Bruce Baker—Dec, p8 


TAXES 


Death and Taxes Are Inevitable, Even for Un- 
prepared Craftspeople, Leonard D. DuBoff—Jan, 
p.i2 

There's More Than One Way to Go When IRS 
Valuates Artwork for Estate Tax Purposes, 


Mar, p.13 

How to Make the Most of an IRA to Help Tum Even 
Modest Savings Into Substantial Dollars, Joseph 
Arkin, CPA—Mar, p.22 

New Tax Law Is Tough on Records, Cuts Meal and 
Travel Deductions, Bruce Betz—Apr, p5 

Most Craftspeople Will Pay Less Under New Tax 
Law, Leonard D. DuBoff—Jun, p.10 
Arkin—Jul, p.17 

Careful Planning Helps Establish Profit Motive to 
Beat the IRS ‘Hobby’ Tax Rule, Leonard D. 
DuBoff—Oct, p.1 
vantages of Incorporating, Leonard D. DuBoff— 
Nov, p.13 

IRAs and Keoghs Reduce Taxes While You Save 
for Retirement, Sally Livingston-—Dec, p.6 


i Sertich tah 


1100's of plans, kits, hardwood parts (toy, craft, game &; 
\ furniture), books, finishes & supplies for toys, whirligigs, : 
classic autos, crafts & furniture. Bulk prices available. 54 4 
1 page color catalog subscription $1. (614) 484-4363 t 
1 Cherry Tree Toys, Box 369-13, Belmont, OH 43718 a 


To find out more about Mayan Crafts, Inc. 


Write or call for: 
© your FREE CATALOG 


0) or SLIDE SHOW “Guatemalan 


and Repression,” a 45- 


Weaving 
-minute presentation available for rent — $15 (purchase $75) 
C) Information for consignment sales products for your church 


or group 


eT 


Zip 


1101 N. Highiand Street/Rm. 506, Arlington, VA 22201 
703-527-5067 
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